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For more information:



WHAT ARE YOUR CONCERNS WITH RESPECT TO 
COMMUNICATING ABOUT YOUR WORK?

WHAT DO YOU HOPE TO GET FROM THIS SESSION?



What this is not…

What this is...





Identify Your Message

It should be…

Easily understood

Memorable

Focused

Framed to be relevant to your audience



AUDIENCE - AUDIENCE - AUDIENCE !







To conduct a 
study that will 
help determine

To study

Elucidated the 
mechanisms by 
which…

Showed how

Avoiding Jargon 
(i.e. talking like a real person)

Foster 
interdisciplinary 
collaborations... 

Build teams



Avoiding Jargon 
(i.e. talking like a real person)

Central nervous 
system 
interactions 
between 
gustatory 
afferent 
activities 
and the quality 
and quantity of 
saliva

Why
we

drool



32 million Americans =

Simplify “Number Jargon”

47.65% (p<.0532) = About half

1-in-10 Americans

“The largest 
dinosaurs had 
brains about 8 cm 
in diameter”

=

“The largest 
dinosaurs had brains 
about the size of a 
baseball”



“Number Jargon” – An Exception



If  you MUST use jargon…

•Keep it to a minimum

•Define it first, and then introduce the term

•Make sure the definition is provided the first time 
you use the term

But, mostly…..

TRY TO AVOID JARGON!



Need help avoiding jargon?



http://splasho.com/upgoer5/



“The De-Jargonizer”

http://scienceandpublic.com



“The De-Jargonizer”

http://scienceandpublic.com



Tell A Story

•Make it personal

•Use analogies and 
metaphors

•Use humor and/or 
drama

•Provide statistics

•Hook them with 
something 
surprising or 
counterintutive



Be Definitive!






